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The Commercial Appeal Turns to Veteran Pollster for Hotly Contested Memphis Mayoral Race

MEMPHI S, Tenn., April 10 /PRNewswire/ -- The Menphis Comerci al Appea
once again retained Ethridge & Associates for its |latest poll about the
2007 Mayoral race ("Herenton Vul nerable", The Commerci al Appeal, Sunday,
April 8, 2007).

"The Conmercial Appeal wanted a scientific, unbiased, and valid
research poll, to provide insight into the 2007 Menphis Mayoral race", said
principal and chief nanager Steven C. Ethridge. "Ethridge & Associates has
consi stently provided our clients with accurate results based on over 25
years of experience as marketing researchers

Establ i shed in 1989, Ethridge & Associ ates has grown to beconme one of
the top strategy and polling conpanies in the United States, recognized for
its highly accurate forecasts of outcones based on scientific data.

For over two decades, Ethridge has served clients at |ocal, regional
nati onal and international |levels. The firms client portfolio transcends
i ndustry boundaries, spanning over 150 narket sectors from education to
tourism hospitality, consuner packaged goods, non-profits, nmedia, and
political canpaigns

Et hri dge, a forner executive associate with the Gallup Organization, is
known for producing reliable information that can be used by his clients to
make critical strategic decisions. In politics, his polls are used by nedia
outlets to understand canpai gn dynanmics, and by candidates to hel p t hem
di scover, devel op, and drive their messages. Both media and candi dates
depend on himto predict likely winners and | osers

"Medi a polls have value to the public," Ethridge says, because, "It's
human nature to want to know what ot her peopl e think when you' re making up
your own mnd, but you want to know that the information is highly
dependabl e. "

On the corporate side, Ethridge has hel ped dozens of clients increase
their revenue up to 300% resulting in returns on marketing investnent
rangi ng between 29 to 1 and 46 to 1, in industries where averages are
around 5 to 1.

Prior to starting Ethridge & Associates, Ethridge held executive
positions with the former Pronus Conpanies, Inc., Holiday Corporation, and
The Marketing Research Institute, Inc.

He earned his B.B.A. fromthe University of Mssissippi with a major in
Marketing, a M A Conmmunication fromthe University of Menphis and a MDiv.
fromTrinity Theol ogi cal Seminary. Steven is also a Black Belt (Shodan) in
tradi tional Japanese Shotokan Karate and is a nenber of Shotokan Karate of
Aneri ca.
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